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FOR IMMEDIATE RELEASE
February 15, 2011
GIRL SCOUTS TO HOLD FIRST COOKIE WALKABOUT DAY FEBRUARY 19!

 Decorated Wagons and Cars Will Cruise Streets as Mobile Cookie Booths
NEWARK, DE – This year, the Girl Scouts of the Chesapeake Bay will be holding their first ever Cookie Walkabout Day on February 19.  A Walkabout is when a Troop or individual girl creates an original, mobile Cookie Booth to take their sales on the road.  Girl Scouts can decorate a wagon, sled, car, or van to help make them mobile to sell Cookies.  It is the perfect mix between taking traditional door-to-door Cookie orders and holding a Cookie Booth!  
To encourage participation in Cookie Walkabout Day, there will be a Walkabout Photo Contest held following the event.  Girl Scouts who will be participating in Walkabout Day are encouraged to take pictures of their mobile Cookie Booths and submit them to the GSCB Facebook page to win a prize.  Everyone can vote on their favorite photos from the day by becoming a fan of the Facebook page and then clicking on the Photo Contest tab to view the photos and place their vote.  The winner of the Walkabout Photo Contest will receive a new Barnes & Noble Nook or $100 Visa Gift Card.  Pictures from Cookie Walkabout Day must be submitted before February 28t, 2011, to be entered in the contest. 
This year’s Cookie Program features for the first time the Super Six -- a premium selection of the six best-selling Girl Scout Cookies of all time. In recent years, the Council has offered eight Cookie varieties.  However, research shows that nearly all Girl Scout Cookie customers have a favorite among these bestsellers, known as the Super Six:  Thin Mints,  Samoas®, Tagalongs®, Trefoils, Do-si-dos® and Lemon Chalet Cremes™.
- more- 

The Girl Scout Cookie Program is a hands-on leadership and business program for girls. This Cookie Season, girls will be learning the business basics behind offering the Super Six.  By focusing on 
America’s most beloved Cookie favorites and streamlining delivery, the Council is making the program easier and more cost-effective for girls and volunteers. 

The Cookie Walkabout Day is a new addition to the Cookie Booth sales that have already begun outside stores, community centers, and other local businesses and organizations. For a list of Cookie Booth locations in your area go to www.GSCB.org. Individuals interested in purchasing Cookies or donating to Operation Taste of Home also can call the Cookie Hotline at 1-800-YUM-YUM2.  
All Girl Scout Cookies are free of preservatives and have zero trans fats. Cookies are $3.50 per box.  

The revenue from Cookie sales is used to benefit girls, some of it directly by remaining in the Girl Scout Troop treasuries, and some of it indirectly by funding Council-led programs for Girl Scouts. Each year, over 9,000 Girl Scouts from the Delmarva Peninsula participate in the Cookie Program, selling over one million boxes of Cookies to the community.

 A leading advocate for, and expert on, girls, the Girl Scouts of the Chesapeake Bay builds girls of courage, confidence and character by providing personal leadership development and programs that teach skills for the real world.  The Council serves approximately 15,500 girls in grades K-12 in Delaware and on the Eastern Shores of Maryland and Virginia.  Approximately 5,500 adult volunteers support the Council in various mentoring and leadership positions.  To learn more about Girl Scouts of the Chesapeake Bay, visit www.GSCB.org or call 1-800-341-4007.
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